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« The American College Dictionary
» ‘rivalry for the purpose of obtaining some advantage over some other
person or group . . . not involving their destruction’

« The Random House Webster's Unabridged Dictionary

+ ‘to strive to outdo another for acknowledgement’

« Paperback Oxford English Dictionary
* ‘try to gain or win something by defeating or being better than other
people’

« Beed & Beed (2015)

+ 1. To compete is to strive to achieve advantage over another.

» 2. Other(s) may be defeated in the process.

+ 3. The advantage can be a prize, goal or acknowledgement.

* 4. All participants cannot achieve the goal: goals are mutually
unobtainable.
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(Johnson & Smith, 2002)

Johnson $ and Smith G (2002) Perspectives on Competition— Christian and Otherwise, Paper presented at the CBFA 19th Annual
Conference, Boise, ID, October; Johnson 5 (2003) Competition: Teaching Tocl or Teaching Tension? Werking Paper. Cedarville, OH:
Cedarville University

15



AueimE

(= =)

» U5 W4 (T=) 9 7S5 w et A G ZA (| AAEHo))

- AAL NAAHAC] 4] 7 stk

« A ofF ol B FE Ao, A AA A o] Fol A= RE T

O AL A(Xe2E L UG

- A 76‘5 S A A
) 5ol ATk Fhjel g S o S LA ATh o] 24015 Holr 1S Rol 1
7178 91 3t0] B WS O, 224 o 3ok “M7ALS T, FhIF AT E
£ oflof o] Zol A A| TAX AR sIekn RS ¥FAL
AFE 2 7 1ol e ek AEHEo| RISl ARk A Y Ajghe shpmolets 24E
of 2 E-e 17 R 0]} 0] ORI AF2 WS 5 s G @ (2924 BT
+ Middelmann (2004)

» AL el o] X of 2| Y% Frof tidtsle o] 7|2 =AY Holr}

- oz FAZL 4ol Brtnlst £ Aol g 7] 591k o] F FEoflof s}

« i, ol A2 A FY FAE A UGS FH S

o AIEHR2L Ao T2 o 2 Galst 9t T4 (Grudem, 2012)
« Cor. 9:24-25,and 2 Tim. 2: 5

Grudem, W, A, (2012), Voting asa Christian: The Economic and Forejen Policy fssues, Zondervan,
Middelmann, U. W. (2004). The Market Driven Church. Grand Rapids: Crossway Books.

Zog HAREH: Mt 5: 39-41 (=Lk. 6: 29-30), Mt. 7: 12 (=Lk.
; =Mt. /. 2), and Lk. 12: 31 (=Mt. 6: 33) (Beed & Beed, 2015)
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Beed, C., & Beed, C. (2015). Is the Bible Value-MNeutral Toward Competition?. Transformation, 32(4), 256-268.



